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Eco-friendly

For Alternative Flooring, commonplace has no role in the company

and run-of-the-mill flooting — no room.

Aliecnniive Flooring has exclusive ond
award-winniiag carpers, made with
sustninahle natural fibres thnt nre kind 1@
botls ilie ennsumer aod 1o the enviconment.
Ethica und the envirnnment are woven into
the very faboc of the compnny.
Furthermore, ruys can be made bespoke
meaning the customer con huve something
truly nriginal.

Spring 201 seed the launch of 2 major be’
campaign devised in response 1o exiensve
resenrch. uid designed 1w stimubate individual
brand swaremess, resuliing in muking tlooring
aelection & much more asdventumus and
emponible experieno.

Alsernative Flooring's mission s (o exite
this desipn-sooey cunsumer and igrite the
nation's interest incorpet, The campnigis
headed by o huge nasural floor package ard o
colleciion-focused brochure, backed By
pational advertisng und inspired localized
point-ol-sale, placing thas uebaive company
a1 the fonclrear of ranaral Bbne Hooring

The grend for eoring 25 2 design statemant
i seen in the new raiges with moves wwards
testure, colour ansd puttesn. Colourful siripes
are vy much the look of the mement and the
award-winning Rock 'n’ Bedl ereates drams in
inneriors, while the Eco Collection gives sile
amel subistange,

Crmtour shows just hoa cnetive the best
parural Thcing can be, as Lome Haigh,

miarketing managet explains: “This collection
is ambirioes i the aumber and construction
ol the weaves, The potteens are dramatic in
response 10 the fashion for putting weaure and
partern hack oo the flear, This o the first
rime Advemacive Flooring kaz Tonched so
muany maturale in one go and shows how
comimitted wie ave v e nuural naatkerplace
and the sustainable credeniinls of these
prodies,”

' 1 specially designed w proaoe the
unigue brund 1 the design-conscious,
[nesmient e pational advertising m leading
consumer magazines dbong with Tenchieg eade
arad coneract tiles, phus the Exclusive
Collectivne: brochure focusing on design-led
panges, is supported locolly wish & wealdh of
promotional activities aimied 1 pive un
inspiting in-store presence and clear product
benwledpe 1w the end-user.

[n-store presence is vital for Aooring and the
e b’ stanel 15 o suriking modular coreept
incurporating the raditional carpes display
methads with conemporiey lilestyle graphics.
The bespoke units have modeen ligling and
finiches, and provide the end vser il
sdentifialle brards coenteiing a store

i is o stmiple recipe; 1the comsumer i
persuaded by the lHesyle imapery and press,
sizarches for the selected Booring and then s
presented with the same profssionalism and
imnpe when dn-stone

The stand lets consumers conneet witl
images and tooch the producy, which in tim
helps retailers engape more stoonghy throush
|1|1|1|_l|||_||'|_|_I o thie senses, "B’ locuses on the
many different clinices offered hy Alwrmative
Floesing using svocative words — be unigu.
he cremimve, be naral, be ethieal, be inspired
anel of course be alemarive.

oowhar does 11 men w become o e
retatler with Alternative Fleoring? The answer
i sample. A superts peckage Brinming with the
hesst matural collections hacked Ty o brilliont
lacal anel naonal campaign.
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